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A mere repetition of days
will not lead you to
the unseen world

HMAIHIUX
REWMHERCEO HF

Hitoshi Tanaka,
Founder & CEO
JINS Inc.

CEO Message



MAMBT ORI b1 . EN6NBUVWEBEARR=TIZTIJIRIJI V],
ZD2O0NWHHo>THELOH T “FRLTILEVEFLEVEVW VWS ADRWVWEEEFNEF T,
TOEBEZEOILHICE . EEINZ 72129 ML .EAIBZCHEETT,
TORIK T IVRRVIVA-T—REVWSTDIAXRDEICEST,
DUXZEBEITODIFBRTIURICLTWVWCI L,

TN A EDOREICHZIBVTT. FEOTLL . HAIRNS HIICED,
BOET BUVXT . BTORMMICAKZEIT T,

BB LWHTEDERZADETLEDIC.FALBIEFE . BT ZIERTHEISIER S,
SHIBR. ELZ2FEHODERTIEAV. FLEHERZHILDHD.

TN R4 VBATE,

Attractive "Product” and an unforgettable purchase experience ="Authentic Experience’
Only when these 2 are together that the desire to visit the store again and

the desire to purchase goods again arises.

In order to enhance this quality, analyzing and utilizing the accumulated "data” is essential.
Product. Experience. Data The 3 pillars are what keeps JINS a lively brand.

This is where our values are rooted.

We can fumble. We can struggle forward.

Do not be arrogant, do not be afraid, but keep the fire burning inside you.

In order to create a new normal, we aim to be an ever-changing group.

Today, is not just an extension of yesterday.

It is a starting line to explore the unseen world.



Vision
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- to Magnify Life.



Our vision at JINS is

to encourage

people to change the way they
view the world -

to enrich their lives and unlock
new experiences.

That's why we look for the unseen,
create new standards,
and think beyond glasses
- to Magnify Life.



Attitude Our three core attitudes,
“Think,” “Act,” and “Feel” embody
our strengths and thoughts.

Z8

By emulating these, we can
create a “new norm” in the world
and realize "“Magnify Life”

to help enrich people’s lives.

FThink @Z1TAct T81TFeel HBHHINS5LB3DDAttitude-EE-ICIX.
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TRTDODANDANEZEDNICT B3TMagnify Lifel1zZBELTLWEZXT,
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Progressive
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Let us achieve innovation for both our
customers and the world we live in, by
exploring innovative ideas, embracing
change, and setting new challenges.

We must avoid stagnation and be the
frontier for new possibilities, trailblaz-
ing new roads instead of choosing the

safe passage.
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Inspiring
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Let our innovative products and
services excite and inspire everyone.
Joy to everyone. To be happy and full
of smiles will help make our customers,
co-workers, and business partners
happier. We must also recognize that
constructive opinions can create

better teams.

FEEL #5##

Honest
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The products and services that we
provide must never be compromised.
Integrity is what allows us to build
and maintain the trust from our
customers, co-workers, and business
partners. No product or service with
integrity will ever be associated to

compromise.



Strategy
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Improving product quality. Turning a purchase
experience into an outstanding value.

As a result, having more customers use our
products, and connecting it to improvement
and development by analyzing and utilizing
the accumulated data. “Product,” “Experience,
“Data.” Centered on these three core values,
JINS will take on new challenges and create
innovations that open up the possibilities of
people and society from the use of eyewear.
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Aspiring to create products best suited

for each individual that also lead to

new lifestyles and preventive medicine.

We will strengthen our science and technology
and create new markets beyond eyewear.
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Product



Product
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Light as air for comfort
that lifts your spirits

IXARIGERTEWMIILVSAX—UZET,
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Airframes are one of JINS leading products, offering

a lightweight comfort that completely overturns the conven-
tional concept of glasses as uncomfortable and heavy.

They aren't just designed to be lightweight,

but also with comfort, safety, style, and cost in mind.

With the launch of Airframes, we have established

a new standard for lightweight glasses in Japan.
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Computer glasses with
a new norm of beauty

TN—FAMIHMECANLDT=DICHESIN/IIINS SCREEN,
JL—Lid7O4 T A1 —Jasper Morrisont OHBETY,
ZLOADNTOZINTNARIERTZIHRALNEZZTRNTDAIC
IR THFrY"2BRUL.EBOEE " HERLELT,

JINS SCREEN glasses were developed for those disturbed by
blue light. Their frames were designed in collaboration with
product designer Jasper Morrison. Now, more than ever,
people work with digital devices, so we have created designs

that look great on everyone, producing a new, superb “norm.”
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A new concept
eyewear to
fit any situation

BHBEDPBEBAICH. —KRTFRICH VISR %E
BLATWERIFZESICHYIIANTITRYET
HEICERTRLFRBOTIVITTY,
EOLOv—BdBE3AMDITES-IV. F2Z0T®
YAV IBERBEVWZ—XICHBHBELET,

This new eyewear concept uses magnets to attach
sunglasses to frames, enabling people who require
vision correction to enjoy the benefits of sunglasses
in a single, easy to use product. They can be used
for a wide variety of needs, including not only
summer recreation activities but also the fall leisure

season, running, cycling, and more.

Product
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A better fit for

your pupils

JINSTOYE I bZEHK>TIELVLEWS,
EERDISOBVZ—XZRIF.TJINS TDAYIIFHEL X LT,
BICT7 v hT3L5RFLRELDIFOMERR,
AVRIMLYXDTH 6 LW H7bER12D2<DET,

Customers have frequently asked JINS to carry contact lenses.

That's why we created JINS 1DAY. They are designed
to fit the pupils, making them a pleasure to wear.

They are changing the way people look at contact lenses.

JINS
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Designed eyeglasses
from their very essence

HR-FLWAATREIZ?

KEDODHBRVWERLBZAATREIE?
COHRABICESDTOAAREIE?

AAXDEZRZBVEL XAROREDNSTHAIVTB %
AYETRC.INDSOKRICHESHZTHF V2L TVWEXT,

What are the most beautiful glasses in the world?
What glasses do people instinctively find comfortable?
What does the future hold for glasses? Led by the
concept of reexamining the very definition of glasses
and designing them based on their essence, we are

creating designs that fit the times to come.

Product

#01
NEW NORMAL

Jasper Morrison
v AN—EUVY

#02
ALL ROUND

Konstantin Grcic
_AYVRRAY TV TINTFYF

#03

WE ARE ALL
DESIGNERS OF
OUR SELVES

Michele de Lucchi
_Ehr—=LTllyF



#04 ALMOST ORGANIC
Alberto Meda
TR E XA
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TUOZANIR—Jv—EHDHD5,

Alfa Romeo Auto.Alias.Alessi.Luceplan.
Olivetti.VitraB ER 2 B R EATH 1 > =21 H,

SS/DRETFEMSICEENISERLTVLS,

Born in Italy in 1945. After serving as a technical
manager for the interior brand Kartell, he has provided
designs for a variety of companies such as Alfa Romeo
Auto, Alias, Alessi, Luceplan, Olivetti, and Vitra.

Works internationally from his studio in Milan.

#05 SUGATA
Ronan&Erwan Bouroullec
_OF>&ITILT>-TILLwvD

1999 FICHRTOEB 2RO TOALISTHF A UD5
NHEH BVHETHAVICEBRLEVDHF TERE,
Vitra.Cassina.FLOS.Magis.Kvadrat& &
ERNACEICTHFA VR FHILEREINUD
RYERy—tYZ—%Za—IF—RREMEEIZLD
FEREMEBEOIL I3V,

Has been working together since 1999, and is actively involved
in multiple fields from product design to public space, and
urban design. Provides designs for major international
companies such as Vitra, Cassina, FLOS, Magis, and Kvadrat.

Their work has entered some of the world’s major collections,
such as the Centre Pompidou in Paris and MOMA in New York.
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B AERICA>TIELE. ZOESBHEDT T XAREN T B FT.
JINS MEME BOODEEOREEMD. B TEIB LA TEIZ. FEICLLIZTH
TEBAHRNIINS MEMETT BB ICETRAC LYY IFN1RELT

AR THEBEITHEBEABTHBORBICHELET.

S e |f— care Eyewe ar fo r yo ur With the advent of social media and a growing trend of remote
i work, the work-life boundaries which used to be separated by the
M In d an d B Od y rules of society and companies are getting blurred. JINS MEME

makes it possible for us to know and take care of the physical and
mental state of ourselves by just wearing it. In this way, JINS MEME
is designed for self-care practices as simple yet effective. JINS MEME is
committed to exploring exciting new opportunities in health care and

other markets in a world where sensing devices are part of everyday life.

Product
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BEBHKRBAYILADNSDRICRIDEVWVONEZINA ALY S ZEBRNICEBRIES.
SETCIKBVWL Y EREBEOHBHRARZENLTHLICAFELEL,
BATEIDBERIGEVWEREANCHARTZF S 3LV XTY,

JINS VIOLET lenses are a whole new type of lens that selectively block harmful light while

allowing needed violet light to pass through. Developed through joint research with a medical

institution, these optional lenses produce more natural light environments in outdoor settings.

. %3 \ #1 TU—F1bAYFRIFEN 1SO 12312-1:2013ICE D FHHEJINS VIOLET+D T —F1 b AYEERIF15%

RO \ #2 NAFLY S MEBERIF360~400nm D FHEJINS VIOLET+ONAF Ly b 51 MEBERIZ65%

#3 AR AYEERIZIIS T 7333(2006)ICEDEHHJINS VIOLET+DENRAY b FEIZ92%. RARDPTEIFEANTLINTLZREF(UV-B)IF99%U L.
*1 Blue light cut rate calculation based on ENISO12312-1:2013. JINS VIOLET+ with a blue light cut rate of 156%

Sy " \ = *2 Violet light transmittance with an average value of 360-400nm. JINS VIOLET+ with violet light transmittance of 65%
SUZXNLFLyRTSR

*3 UV cut rate calculation based on JIS T 7333(2005). JINS VIOLET+ with a UV cut rate of 92%. Cut rate over 99% for wavelength
range (UV-B), which is recommended to be most avoided.

NAFLYbZ1 b Eo R RETHRIXAREERBEOIV LT EDaTIL
Concept visual of a glasses-type medical device that
suppresses myopia progression using violet light

FEA O AL ERETOMHICHRIBELEISNTUS
TRAALY RS A b EE Tt R EARE TS X 5 R B E b 28"
*FFEHEBigT DRERFEABNELEEL BRICEF CORBOMRE.

AHROTEABEIL WS BRAZTERORTZIOLOEMET S
YU1—YaV INCIASE B H L B HRB T,
Aiming for a future

with no myopia

With our sights set on obtaining its manufacturing and sales
approval, we have begun developing the world's first “glasses-type
medical device that suppresses the progression of myopia” using
B ASES AT v — “violet light,” which is thought to be effective in inhibiting the

HRARMFESFRATOI b progression of myopia. The development of this device is a new
A joint project with a startup from
Keio University School of Medicine,
Tsubota Laboratory, Inc. “solution that suppresses the progression of myopia itself.”

challenge to expand the “vision correction” role of glasses to a



Through space design and customer
service, each store becomes a place
to experience eyewear trends and
JINS-style surprises and excitement.
Furthermore, we will evolve EC
experiences while promoting
digitization, and create unprecedented
next-generation service and
purchasing experiences.
TETHFAOPERZBELT.ENZTNAOERHEZTAIIITOD
FLYRPJINSSLWESERBZERLTVWELITZH A,

THI TNtz ELBDPSECHKRZERLTHE.
SETIKBLAEBROY —EXXPBEARRZAELTVWEET,

Experience



Our Store

-JINS RS
BRAICEEROBALUN K ZLEX FlBMEZREYT S
Flagship StoreZEABICA—T U XAREKERBAINFVv—%
MESHEBDS AARZEHITEIADHITIBTVADBELATVWELITS
RELOEHZAGBLTVEET,

-JINS Shibuya Store

We just opened our new flagship store in Shibuya,
designed by Architect Sou Fujimoto.

It combines eyeglasses with various cultures,
creating a trend-setting store that can be enjoyed

by both those who wear and don't wear glasses.

-JINSEBRREFAOE

ALMEENAFHILIINS EBRRERPOEQEFHERIF.IVIU-FRO
EDODF YU FLN=—T—TINTHERINTVWESJERICRBU LT —TILIZ
BRICESEZRBFLTED . T—IIICEEZIXBEHONDBRICEL.
BRICELAXETHINEHT T IO —MLBO>TWVWET,

BE-7H 1R WebX 717 DesignboominFal—>a>»%175TTHE DESIGN PRIZE 20191®
MDistributiont 773 —ICT&® & (GOLDEN MADONNINA) 2% H.

-JINS Shanghai Global Financial Center store

The store space of JINS Shanghai Global Financial Center store,
created by Junya Ishigami, consists of five concrete cantilever tables.
The tables, which extend lengthways in the store, represent clouds
drifting over grassland, and the shadows that fall on the tables
reach the passage outside the store so that even the shadows that
fall on the passage become part of the store design.

Awarded the Golden Madonnina in the “Distribution” category of the Design Prize 2019
curated by Designboom, a digital architecture and design magazine.



JINSHEERIASAL—ary L cERZHSHELTVWEY,

WODBOTHA Y TEBLENETNOBERDOERE®
EHOMEMEERDAN.EIICLARVWA YIS FILOEREBZEIH L.
FLWVBEGARZEERICIEHLET,

JINS has many stores that have collaborated with architects.
Instead of stores having a fixed design, they incorporate the
artistry of each architect and the local flavor of the store,
creating a unique and original store space, and providing

customers with new purchasing experiences.

-ASBEEO T RS/ IS & E 2EF—TRBEFHE Ginza Loft Store/Schemata Architects
-BUMB NV XE/IEH BEELFRERFTEHFM |kebukuro Hands Store/Fumiko Takahama Architects
-C.ERE/EHR FEEHRFREZP A Hikone Store/Tadashi Hirai Design Studio

&



Our Store

-rim of jins
K[PICEDLETTI7yaveEBRZI3L5IC LDREIC.

B EAS L AARZELATHLLNS,

rim of jinsiZTGlasses are YoulZ7 3 RFRO—HVIC,
320> =Y. Town.Office.Tripll&HEXARE.
ZNZRELUTAIIREAIINEZCRELTVWEEY,

-rim of jins

Like changing your fashion to match your mood, we want
you to enjoy glasses more freely are more uniquely you.
With its brand slogan “Glasses are You,” rim of jins will
continue to propose glasses tailored to three settings:

Town, Office, and Trip, with lifestyles to enjoy them.

A LS 2#FEE LUMINE Shinjuku store
-B.7Ia75Y AP IEE AMU PLAZA Miyazaki store



MEGANE on MEGANE

MEGANE

STEP1

UL

BODOAAREZNFEF
AARICEZEDES

Keep your glasses on and
stand in front of the guide

(AY )
X

STEP2

LY

HAETEIXAREZIFv>

Scan the glasses you
wish to try on

MEGANE

BODXARDHEZT
N=FvILT1vhk

Your glasses will disappear
and Virtual fit will be applied

XAxEHITEE
N—F vl &

Virtual try-on while wearing
your glasses

FA—TS—Z VI ERBVREGRERERMICED.
EELETHITTLWIXARDEISHEI AELLEVWXARHAELICRA.
DZINBALTN—FrIILABHNTEZ T —EXTY,
FABEXAREZHITTVWBIAD X AXRHAEBEERIC
NEHIPA>TVWAVLED)BAOENRRZAVICWSHMAERELET,

With the image generation technology using deep learning,
the glasses you’re wearing disappear from your face on the
screen and the glasses you wish to try on appear on your
face, allowing you to try them on virtually in real time.

For people who wear vision correction glasses, it eliminates
the troubleof not being able to see yourself in the mirror

(because of the dummy lenses) when trying on glasses.

2019 1B ERANILIEICTRE 20205 FICHL2ERHTE.
Installed at our Shibuya PARCO store in November 2019.
scheduled for nationwide expansion in spring 2020.



JINS BRAIN 2
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EEZHEHBIICLUEIAAREIVF VY IRATRELET,

Al recomme ndo tlo ns A unique Al system was developed to assist customers who have
difficulty deciding on the model that suits them best. Using an
of g lasses that suit you extensive database of 380,000 images from 3,000 JINS staff, this

uniquely developed Al system examines your face type and
styling, and generates a list of suggested eyewear models,

ranked in order of compatibility.



Strengthening JINS's own database utilizing apps,
Al and MEME (glasses-type wearable device).

By significantly expanding the data utilization
domain, we will build a business model that is
more tailored to our customers.

7TUVRPAINMEME(BRBRE VI T7STILTNAR)ZEABL.
JINSHHBEBDOT —2~X—XZ’R1,
TEDEREHEZRBICILITET S LT,
EODBERICHEDROILEESRRETILZBELTVETET,

Data



it —EXXHKRERZ

New services and
experiences based
on data

JINS APPIZCOE. 4004 >vO0— Rz RBELF LT *
EHBEROBEEPXAXOUEGVEHERLD
TTVAT—EX 2 LDZKDOFICTFAWVLELILT
T—AR—RZI5IIEIL. BEHEIPBOLRBICELD D
BAKRREZEAELTVWIET, %2019428885

The JINS app recently topped 4 million down-
loads.* The database is further strengthened by
more people using in-app services such as
prescription information management and
glasses suitability check. We will create a
purchase experience that customers can enjoy

more comfortably. *As of August 2019

GeTmon £ bounioad on the
P® Google Play @& App Store




O®OO

Our 4 Commitments



TMagnify Lifeiz7Z>YRFEZa>IicHBIF3JIINSIE.
TAVIT7ZBLTIEEROEFTZLIDEDBDHDICT 57 &,
BRABERBNZTOTLVEI EBEPWEB.EEKREDIANTOD
ERICEVWT.TJINSOBRP Y —EXDNRBEZEBITITETSEEL5IC1,
ZABBVZ. EEHRANDIADDHWERIELTEDH TWVWET,

Led by our brand vision to “Magnify Life,” JINS is engaged
in various cooperative efforts to enrich the lives of our
customers through eyewear.

We have defined our desire to provide excitement through
JINS products and services, both in-store or online,

with our “four promises” to customers.

EmE.ETD0XA HEILEDEA
MORE THAN GOOD MORE THAN FAST

B IE A& DA mLS.EDEKA
MORE THAN FAIR PRICE MORE THAN NEW



MORE THAN
GOOD

Our 4 Commitments

HARBEOD
ERIERAL VX
Thin Aspheric Lenses,

Manufactured
by Industry Leaders

JINSOXARF HASTTNOILYIX—A—DI>O—-LITIL—T%,
RFHOYAI L TR EDFRIEREL VA Z R EE &,
KELYALURTEADDBRADIVTBIXLYADEHS %
RICTBEBLEFESBTHAYDTIL—LERELATUVWERITET,

All JINS glasses come standard with thin aspheric lenses
from the world’s best-selling lens manufacturers, including
Essilor and Hoya Group.

Aspheric lenses offer less distortion in vision and appearance
than traditional spherical lenses, allowing wearers to enjoy

frames of their choice regardless of their prescription.



Designed in Tokyo

All frames designed in Tokyo

EBELBSAVTITEEBIINSOAHRIE. ZOTARNTHERT
THAYINTLWET  HARANARITOREHMTHIRERSTIED
TryiaviraVLWigEEET BT AOL0ER LI REL
FHAYTHEFICLTWLWET,

JINS glasses come in a wide variety of styles, all designed
in Tokyo. With both style and function in mind, we have
designed quality frames to satisfy any taste—all created

from one of the top fashion capitals of the world.

KEaO#HIToMemBZRDT

Pursuing the ultimate
in comfort and quality

REEHITOM REEZRRIBZLDOD . RANDILEODDIEN.
FERPEMPYUREMATHEICHRE MO BN—VYDBRLTFZ
REEEAFLISODEBERE.BIISREPLIINSBEEEZZ®.
RA20EHICELIREZTV.TZHOIORBEZRHBLET,

To ensure comfort and quality, we have dedicated our selves
to exceptional design and developed our own parts, using
carefully selected forms and materials. These efforts are all
a part of our no-compromise approach.

We adhere to global ISO standards, former JIS standards,
and our own standards, for a total of 20 points of inspection,

providing Zero-Compromise quality.



B IEff & €D EA

MORE THAN
FAIR PRICE

CABEBRTDH.
L>ZXDEME %0

No extra fees for
stronger prescription

Our 4 Commitments

ELOXART VR TR EHZB LY ZELTNIE,
LYZnREE EAN>TUKHD,
LALJINSTIR AR -ELRDBEVWETH LARERTH.
BMEEEWEEIEEA.

While most eyewear brands charge an extra fee for
strong prescriptions and thin lenses, JINS does not
charge extra for single vision prescriptions—not even

those with strong myopia or astigmatism.



LYXICHEegEZEMLEEWVWAIC

A variety of lenses
for everyone's needs

JINSTIR ZFATREAIINICEDELRENGTDONS
T7ya el IRIB3bDET . EEFTEDRALABZ—XIC
BZR2FTavL e FERMBETEHMOBMITVET,

From lens features that enhance your lifestyle
to those that can be worn as fashion accessories,
JINS has a range of lenses at reasonable prices

to suit all the needs of our customers.

SPAA R
The SPA business model

JINSIE . EE-£E-REBE-RTFEFTEEAHT—RLTITO>TVLET,
ZNICED HFEAT—J RIS URBE VWS E\ER AR
REBAYVE . . BEIFOFERBLAERICODNITEELAD.
EREAXARZEEME TEIBIITETEFT,

JINS handles all stages from planning and production

to distribution and sales. This allows us to eliminate the
middleman such as paying unnecessary commission and
brand fees. In addition, we can incorporate customers’
feedback into the products, so we can provide top-quality

glasses at affordable prices.



RBRI.FDEA

MORE THAN

FAST

B Ao

305 THEL

Eyewear in as
little as 30 minutes

Our 4 Commitments

JINSIFEBARL—2a>0MRICIDABAEELZRR,
IXARRBRITWMZETICKEADDDZBDIEVWSIAX—D%
RIFILELT I X AR ZRATEN 2.8ABE 3.8 OB[EIXTY T,
SRR REIONTHELATRTI (LY AEELNHBHEE),

JINS efficient store operational methods make same-day delivery
a reality. JINS has changed the notion of waiting weeks for your
new pair of glasses. At JINS, it's just three easy steps: 1.Select
your frames and take them to the counter 2.Have your eyes
tested 3.Pay for your new glasses. Your glasses can be ready in

as little as 30 minutes after paying. (when lenses are in stock)



HorHBEIC.HHEEFIC

Closer and more convenient

BETFIILS T . BILESPEV. ZLTHLBERDOSH B
EOKDERITTVET,
FABIINSZVWDTHEEICTAAVLERITEELS.
BEEOIBAP REL MEEERDO avEYITEYE—AD
HIEDOM.LDEFTEZOHBEROTREREZRDET,

JINS is opening stores on roadsides, inside train stations,
and in shopping centers, as well as exploring convenient
and exciting store possibilities—all in hopes of establishing

an even closer relationship with our customers.

FTrosa4>vavS
Online store

2314223y FIdH3,000BEZMDEA X X HER,
REHAEETTRP<ERBIFLET,

BmIFEE.IVEZICMZIINSIEETEHEZ TR AT A,
EERORBFICHLIL.ZRBRBEFEZEALTEDET,

The JINS online shop carries roughly 3,000 products,
and ships free of charge. Delivery is fast, with many
orders shipping the same day.

Products can be delivered to your home or picked up
at convenience stores or JINS branches.

We offer various payment options to meet customers’

requirements.
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MORE THAN

NEW

Our 4 Commitments

EFEHEHLS
AHFDOABEMNEZRD

Exploring the potential of
glasses through academic
collaboration

R&D (FARBEKE)ETR N—rF—EEPAFERHE . EMECHD
LadslchhbooBER - Y—EX12EAHITHARERITTVET,
EFEHETOSI I SEENLARME.TIINS SCREENIIE.
BERGCPERBB.CERETHEANEDSNTLET,

Our R&D lab partners with university professors, medical
experts, and other companies develop the products and
services of the future. One of our most popular academic
collaborations, JINS SCREEN, is being used by forward-

thinking corporations, hospitals, and educational facilities.



Micem:MERLT

On the search for new materials

FAOYVEEITR-901 O EE WA STAIrframel i EE N T
KO T ABEER OX AR EEAHHEIEDICIEHRMOBEEN
MEBERERTIIINSIEXATRDOERREZTDIHEMERLT,
BICBEBRNEDO 7T HFELIFTWVWET,

Our Airframes were made possible thanks to the lightweight
material, nylon resin TR-90. Research in new and innovative
materials is necessary when creating products with new
functionality. We will continue to travel the world in search
of new materials and innovative ways to bring about change

for the future of eyewear.

R KMOY—EXZRMH

Providing services based
on the latest technologies

ARKFTERBRETOTAITIT7HENSTIINS PAINTI.
AIEMZRODANTITIINS BRAINJICHE S XA ARZHITLER
N—=Fv)LHBETESTMEGANE on MEGANEIZEE T3 L.
RFBEMEFE LAV FILY —EXZEAFBLHEITTVWET,

Following JINS PAINT which lets you create an original eyewear
on your smartphone, and JINS BRAIN which incorporates Al
technology, we continue to create unique services using the
latest technology, like MEGANE on MEGANE, which lets you try

on glasses virtually while wearing your own pair.



PERRE.EABDLDHSTRTOALED EFD.
JINSO7A DI 7 TENICAE>TIEL WL,
ZORVWZHICHSEDABDN>TWVSDIF.
MOETHHEWVWFTBIINSZZYTD— AV EDTT,
EHCARBN—AHDIMagnify LifetzW>
ECa>oXRBRICAITT.HLAEBEELTWE T,

ENBREZILITTULKDIFEFTLBETT,

We are the ones who
will open up a rich future.

Our wish is to enrich the lives of our customers,
families, friends, and everyone connected to us with
JINS eyewear. Connecting to society with that thought
in mind are none other than each and every JINS staff.
Every day, our stores and head office are pushing
forward together toward our vision of "Magnify Life’






Based on our vision of "Magnify Life’

we Wwill develop various eyewear-focused
businesses that transform people’s lifestyles.
Everyone connected to JINS,

whether they have poor vision or not,

can lead a richer, more fulfilling, unique life.
When that future is realized, we believe
JINS will become the most beloved

eyewear company in the world.



h7cB51E TMagnify LifeieWwsEZYa>yob .
TAVDIT28MELBDE ANRDTATRZIIINEEET D
BRABRERZERALTVWEET HADPDBIVADBZESITELVAD,
JINSICB DB IRTDODADRELDEDNT. LDENDH B
BEAS5LWAEDENZ . EABRKRRKRERRFELLLEE.
JINSIBRHMART—BEINSITAIVITAHANZ—ICBHBNBEELTVWET,

Our Company
JINS HOLDINGS



| E
History

1988.07 HERFIBHICERRMI A T7IIXEHRITL
Established JIN Ltd. in Maebashi-shi, Gunma

1991.07 MDA T7rIXICHHE
Reorganized as JIN CO,, LTD.

2001.04 1SEMJINSKHEE I ZHE FIIITEEICER
Opened first JINS store, JINS Tenjin, marking
entry into eyewear retail

2006.08 KRIEANTILR (IR JASDAQ™H) IR L5
Listed on the Hercules market (JASDAQ) of
the Osaka Stock Exchange

2007.09 JINS ONLINE Storefds%
Opened JINS Online Store

2009.05 TNEWHA—IAYTYTSAR12EA
Introduced "“NEW all-in-one pricing”

2009.09 TAirframelz¥ 5. B2RHFEHHEZEIH
Launched Airframes, creating a market for
lightweight eyewear

201012 HEESEEERTIOENE1SEVINS VIS ERERE = HIE
Opened first overseas store,
“JINS Yamada Denki Shenyang Store” in Shenyang,
Liaoning Province, China,
marking entry to a foreign market

2011.09 #EEMHET7r 2T 7 TJINS PCITJINS MOISTUREI Z ¥k
BRI T 5 Z Al
Launched new functional eyewear lines named JINS PC
and JINS Moisture, creating a market of functional eyewear

2013.05

2015.08

2015.11

2017.04

2018.04

2018.09

2019.07

2021.03

2021.04

2021.08

2022.04

RRAEHWE P HI5E—EIC LS
Listed in the first section of the Tokyo Stock Exchange

b 15 ETJINS Union SquarelEiZd—7>
Opened first U.S. store, JINS Union Square

BE1SEIJINS HGEFIEI4—7>
Opened first Taiwanese store, JINS Eslite Taipei

FSEMMARH I VI ICEE
Changed trading name to JINS inc.

T71UEYT1SIENJINS SM Aura PremierlE174—7>
Opened the first store in the Philippines, JINS SM Aura Premier

EB1SIENJINS EFapmiE14d—7>
Opened the first Hong Kong store, JINS Hong Kong apm

BAER IV ABEHBEEMRARHI V- DvAVICnE DL

BARR IV AR—LTA VI RCBESEE KRR VX DNV RBKERRUE D VXICESEE
JINS Inc. split its core business to JINS Japan Co., Ltd.

and changed its company name to JINS Holdings Inc.

JINS Japan Co,, Ltd. changed its company name to JINS Inc.

2EATEER R A HIEER
Achieved opening stores in 47 prefectures nationwide

BIEoi -BERFBHICHIEII2 =T ONTZBIBLIHMERIINS PARKIFZ—F>
Opening of “JINS PARK,” aimed at becoming a hub for local communities
in Maebashi City, Gunma Prefecture, where JINS was founded

E W20 B OYRil R T KRB B8
Started "Osaka Warehouse,” the second distribution base in Japan

RREEHWE IO TBRD 751 LHHINBIT
Moved to the Tokyo Stock Exchange's new Prime Market Segment



— ERNFEBRFEAK* wu=r%

Annual number of domestic sales units
Unit = 10 thousand units

— JINSIESHE (FCIE - BAEZST)*

Number of JINS stores
(including franchise stores and overseas stores)

Bl L5 CEEAR—X)* su=E
604 602 606

Net sales(consolidated) Unit = 100 million yen 565 571

706

CEHECENES BAFCIZ2022F8BKREGBENES (PE LK 52) 202286 AKRHE
*FLEBIIFERFRU-FCREENTEDE A,

CREABIEEAVT-LOADEREBDET,

*Number of stores: Stores in Japan and overseas franchise stores 350 669
as of the end of August 2022, and overseas stores

(China, North America, and Taiwan) as of the end of June 2022
*Net sales do not include non-consolidated subsidiary

or franchise store sales.

*Sales units includes only domestic in-store sales. 230
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JO—NIEHRH
Global Expansion

HR—OF714o9T7h>NZ_—%BHL.
HRARIZFHMIFICEDLELHIE%Z EHM

Aiming to become the World's best eyewear company,

we will develop strategies tailored to each global region.

(o] JAPAN

Bl CHINA

2. 2.
R—HLRI. ZHEIEND
TZVRICHK S,

We will become the brand

of borderless choice among

all generations and regions.

ft D BR % & & 1E B D
AT—=UT#HLWIINSZ
ﬁ']’)'tl/\<o

We will create a new JINS on
a different stage from other

eyewear stores.

I &5 5

Number of JINS store

464155

464(2022.8)

1741554

174(2022.6)



E USA

Bl TAIWAN

= PHILIPPINES

El HONG KONG

7N ETDHILDMEET
JINS D fifE Z K (F TWL<,

We will expand the value
of JINS in both the real and

digital domains.

BETHRENOC.ID.
ROHBEETEBZTSVEA,

To become the most popular

and trusted brand in Taiwan.

JINSEDXZXERD
tiEAZBEX BthDEHsZ
AN Z 7 43 10 18 2 12 fit o

Establishing a JINS operation
system and providing added

value with local strengths.

lBEWERICH T
B#HRERY —E X8 T
IERBDILAKERKS,

Planning further expansion by
strengthening local communi-
ty-based services for a broad

age groups.

65 &

6(2022.6)

495

49(2022.6)

6 [ &

6(2022.8)

7 15 &

7(2022.6)



Think Lab

B2 DOANEIC
Eh9 35

A place to
concentrate
on your life

EhEATEITZVITIIINTNAIZXIINS MEMEN GBS
T—AEHLIC ELLLEITEZRBHT—IXR—=ZTThink Labl.
HEDOKEICHDZATEMEZEBRTBIINSH . “EHR—FEFRTEZH"ZBEL.
MREECPEER BLRADPFOLELER  EREYTI VL.
BAODNT#—IVRZHRAILTEIBIAZRELTVWEET,

“Think Lab” is a member-based workspace that continues to
develop based on data obtained from JINS MEME, a wearable
device that measures concentration. Pursuing possibilities beyond
vision, JINS collaborates with researchers, architects and compa-
nies in various fields aiming to create "the world’'s best place to
concentrate” We will measure concentration scientifically, and

propose workstyles that maximize individual performance.



JINS norma

BEAWEEFE-TWBAHICDH.
BINAVWEFET35 %

A place where those
with special needs
can work with joy

DY/ =RIE BRIICHESEEAOORD.

BAVWER >STVWR3ADEAILA. WA OFERREZBMNIC
2015 FICHRIUTNELLFLLVEEREZBL.
BAVWECREENEVICENICKAINS Z k<,
HICEFETZUNTIZHREERELET,

JINS NORMA was established in 2015 with the aim of
solving the issues of a shrinking agricultural population
due to aging society, and increasing and expanding
employment opportunities for people with special needs.
Through new agricultural management, we aim to create
a society where people regardless of special needs, can

live together without being specifically distinguished.



15 & 1t L E B
HACHE
Regional

revitalization
activities

14/ RXN—=-3> %
BHEEHNDS

Innovation
from Gunma

JINSRIEDMTHAHBFRABHZHOIC. XL EMORE. BEZEEILCD
BRAGBMDEAZZR BER—AREBoTHRELLAHBESaY “ DX %
HIC.Z<OMR.BEE.IJVIAE—DHARBREZEZTIAAT100F %%
REZCRBEAOHLVESIKODTIOZS IR ALBE>TUVET,

Supporting various initiatives including promotion of culture and
art, and start-up support, mainly in Maebashi City, Gunma Prefec-
ture, where JINS was founded. Centered on the Maebashi vision
‘Mebuku” ("Come into Bud.”) formulated by the private and public
sectors, new urban development projects led by private sectors are
starting to rise one after another, looking 100 years into the future

and involving many citizens, companies and creators.

SABEA/R—23>Y77—F Gunma Innovation Award / -B.T#i#81 0 FEMEZE X5 — 21X+ Talk session on the future possibilities of “Maebashi”
-C.XB0# Bell of the Sun / -D.TABOR #HBREEZE Medal with Dark-Blue Ribbon awarded to the “Sun Society”



CSR&E &

CSR
activities

ERZBLTERNIRZ2BFI18E

Experiment-based vision
education workshops

BOMA#HEAZHMBZZCT BIZOWTEHLEFE >THHLL,
ZABRBUDSGERTSREHBT . HDOHNRZZEHEAP
BICRABLWABRE HRALEREZELTEOVA# DR
HFATT7—02avTzlELTVET,

We want people to become interested in the eyes by learning
about how they work. That's why we have collaborated with
Gakken Plus to hold workshops for parents and children to
explore the secrets of the eyes through various experiments,
examining topics such as how we see and “invisible” light.

BICOWTEILLKERTHFE O V]

A joint project for kids (and parents)
to enjoy learning about the eyes

B R4 CA Tech KidsEETZ/NEERITTOISIVIHAE
Tech Kids Schoolt“EKRZRIELTWKFHDEBZFORL”
WS WAL EFEFNTEHR IO Vb,

HICH I3 EERRICBSHEFICHLEREHICHODMBATULET,

This joint project with Tech Kids School, a programming class
for elementary school students operated by CA Tech Kids, Inc.,
was created because of our desire to protect the eyes of
children, who will be the creators of the future. It carries out
awareness-raising activities for parents and children who are
concerned about the impact of ICT education on children’s eyes.



BEKXENIETZAT7ATSEMAICINEE

Joined Social Emergency
Management Alliance (SEMA)

KERICR.TIVITZREBEHER ROFICBEITENZBLLT,
WABOEEFETCBRLRAREZRLVOSNBZIRANPEEINTVES,
JINSIZF.ZEDES BB LNDZREEZLODMABICEDSND LS
TSEMA (=) sicmBwiL &L,

In the event of a disaster, eyewear can get damaged,

lost or left behind in the house, creating a situation where you
may be forced to face unexpected inconveniences.

JINS joined "SEMA” so that support can be provided more

smoothly to such people.

REBRTADITZHIEBEIRIC

Recycling and repurposing
used glasses

BAT—BT7AVIT7Z2RTELTVWBEELLT.TIIITD
UHAONLICBRDBEATVERT  RIFENZEITSZALXTDIBRING
PLA-PLUSZ OV IMICTAIIT7ISVRELTUVERELLEM,
HEBIRXLF—ERALVTFAIILETNATVET,

We were one of the first eyewear brands to participate in
Japan's first BRING PLA-PLUS Project, a program created

by the Ministry of the Environment that finds new uses for
recycled eyewear. Our glasses are recycled to produce energy
and new resources.

BainG
PLA-PLUS
Jovzoh

it
.....

JINS



JIDATHA>Ia—ITLtLY23> Vol.24

[ E] JINS Design Project #05 Ronan & Erwan Bouroullec “SUGATA" ST
[32#] JINS Design Project #02 Konstantin Grecic “ALL ROUND” TYPE NEEDLE

(] ARHFEABRA D LINTILTHFAF—1HE (2022E )

iF DESIGN AWARD 2021 B4 2~ (PRODUCT)#8PI (20215 %)
[ZH] New Normal
[E#] iF International Forum Design

JyRTHAVE XZK100
[32E] JINS SCREEN Nose Padless
[E#] RBEFBEABRT Y1 VIRESR (20205 E)

Red Dot Award 20201Product Design#Fd Red Dot Winner 2020
[ZE] JINS Design Project’New Normali
[E%] Design Zentrum Nordrhein Westfalen

ST E
[ZE] JINSX Jasper Morrison
[E#] RBEMEEABETH 1 UIRER (20185FE)

FYRFHAVE
(23] JINS KIDS&JUNIOR
(6] BEIFBREHEAT v XTF A U BHR (2017FE)

BN YT 20128 EVvEERANRN30 JINS PCHREB6MI
(R a7 T T

[%47] B#EBP#

[#B#] 20125128 5 (20125 %)

JIDA Design Museum Selection Vol.24

Award winner: JINS Design Project #05 Ronan & Erwan Bouroullec "SUGATA" ST
Award winner: JINS Design Project #02 Konstantin Grcic "ALL ROUND” TYPE NEEDLE
Organized by: Japan Industrial Design Association(2022)

The PRODUCT discipline of the iF DESIGN AWARD 2021
Award winner: New Normal
Organized by: iF International Forum Design

Good Design Award Best 100
Award winner: JINS SCREEN Nose Padless
Organized by: Japan Institute of Design Promotion(2020)

‘Red Dot Winner 2020" of Red Dot Award:Product Design 2020
Award Winner: JINS Design Project "New Normal”
Organized by: Design Zentrum Nordrhein Westfalen

Good Design Award
Award winner: JINS X Jasper Morrison
Organized by: Japan Institute of Design Promotion(2018)

Kids Design Award
Award winner: JINS KIDS & JUNIOR
Organized by: Kids Design Association

JINS PC: Ranked 6th in Top 30 Hit Products of 2012 by Nikkei Trendy
Selected Item: JINS functional eyewear

Issued by: Nikkei BP

Published in: December 2012(2012)



JINS MEME

JyRFHAVE

BI2D13 30D ST L —EREFI

[2#] JINS MEME

[E#] RBHMEEABRT YA UIRER (2022FEF)

iF DESIGN AWARD 2022 Ul(User Interface)&BPq(2022% %)
[Z#] JINS MEME App
[E#] iF International Forum Design

iF DESIGN AWARD 2022 UX(User Experience)&BP9 (20225 )
[ZH] JINS MEME
[E#] iF International Forum Design

HiERL> 77 20224 £y hFA JINS MEME $5f1
[EH] BB 2Y—KI5X
[¥17] BREBP#t [188] 2021E128 5 (2021FE)

HR-Solution Contest-BIAREXFTo/ O — -J52T)
[ZE] JINS MEME OFFICE BUSINESS SOLUTIONS
[E] BEEESL

DYRTFHAVE
[ZE] JINS MEME
(%] ARMEEABETH A VIRESR (2016FE)

Digital Trends Top Tech of CES 2015 award 77> 7)LERFT
[ZE] JINS MEME [Zf] XDigital Trends

2014FERFEZEE Innovative Technologies 20141 BEERHERE
[ZE] JINS MEME
[Ef] BFEEL - —RUEEAT LIV TOVHE

Good Design Award

Category: Accessories and Wearable / System and Service
Award winner: JINS MEME

Organized by: Japan Institute of Design Promotion(2022)

The User Interface (Ul) discipline of the iF DESIGN AWARD 2022
Award winner: JINS MEME App
Organized by: iF International Forum Design

The User Experience (UX) discipline of the iF DESIGN AWARD 2022
Award winner: JINS MEME
Organized by: iF International Forum Design

JINS MEME: Ranked 5th in Nikkei TRENDY 100 Hit Projections for 2022
Selected Item: Lightweight “Smart” Glasses
Issued by: Nikkei BP / Published in: December 2021(2021)

HR-Solution Contest —Work Style Reform X Technology— Grand Prix
Award winner: JINS MEME OFFICE BUSINESS SOLUTIONS
Organized by: Ministry of Economy, Trade and Industry

Good Design Award
Award winner: JINS MEME
Organized by: Japan Institute for Design Promotion (2015)

Digital Trends Top Tech of CES 2015 award, Wearables division
Award winner: JINS MEME / Organized by: Digital Trends (US)

Innovative Technologies 2014 Jury's Special Award
Award winner: JINS MEME
Organized by: Ministry of Economy, Trade and Industry (2014)



Company

PRIDE$#1Z2022 ILIN—FRE
[BE] OYAR—ILTF1vT 2PV [E#] work with Pride

DXERE
[ZE] OYAR—ILTAVIR
[Efe] BEEED

2021FER—2—H
[RE] DVAR—UTAYIR [Z] —BEIRZARV—)L BREEERER

BREFEABEENAERERE (BREFHEE
[ZH] JINS
[EfE] RBARV.BFERBEFEAMEERZER (2019FE)

THE DESIGN PRIZE 2019 Distribution#A7dV— &8
[$2E] JINS Design Project.JINS EBRIRSRAOE
[E#] Designboom (20194 )

T2EC/N—2aVitERRERy T -2 BISHRIE
[ZE] ARIMMECEO AP 1=
(] 2EC/RN—2aVEERBERYFT— 2 (2018FE)

TYRFHAVE
[Z] Think lab
(48] REMEEABRTY 1 VIRES (20185%)

HEHRFYLYSAE 1/R—>avE
[Z#E] JINS
[£#] BAHRFvL YO ARERITEES (2017FE)

S

RLEXRE REHE
FH] JINS Story. [Tf] HFe#ftt (2016FE)

PRIDE INDEX 2022 Silver Certification
Award Winner: JINS Holdings, JINS / Organized by: work with Pride

Digital Transformation Certification
Award Winner: JINS Holdings
Organized by: Ministry of Economy, Trade and Industry

2021 Porter Prize
Award Winner: JINS Holdings / Organized by: Hitotsubashi ICS

Chairman’s Award - The Council for Info-Communications Promotion Month
(Information and Communications Achievement Award)

Award winner: JINS Organized by:Ministry of Internal Affairs and Communications,
and The Council for Info-Communications Promotion Month(2019)

THE DESIGN PRIZE 2019 Distribution Category GOLDEN MADONNINA WINNER
Award winner: JINS Design Project, JINS Shanghai World Financial Center Store
Organized by: Designboom (2019)

Innovation Initiative Network Japan Masao Horiba Award
Award winner: CEO Hitoshi Tanaka
Organized by: Innovation Initiative Network Japan(2018)

Good Design Award
Award winner: Think Lab
Organized by: Japan Institute of Design Promotion(2018)

Innovation Prize in Japan HR Challenge Awards
Award winner: JINS
Organized by: Japan HR Challenge Awards Executive Committee(2017)

Best Prize in Yomiuri Advertising Awards
Award winner: JINS Story. / Organized by: The Yomiuri Shimbun(2016)



Japan-US Innovation Awards 2015 Salesforce Emerging Leader
[EBH] Szr71IX*
[E®] KAVUTHILZTEXIHE RE>Tr—RAE

%280 iR —a—F 7/ REBMREEEAREE)
[ZE] Oz 71TX*
[E#] BAEEFHE —a—74 70 X#EHZES (NOPA)

SYRFHAVE
[Z#] JINS Global Head Office
[E#] RBMEEABET 1 UIRER (20155FE)

Ernst & Young 7Y LT LF—FT 44V —2010 7o/ tIL—T1 2 JEF KE
[ZHE] ARIERLE BHR
[E#] HEABREEEZTEA(2010FE)

Japan-US Innovation Awards 2015 Salesforce Emerging Leader
Selected: JIN (currently JINS Inc.)
Organized by: Japan America Society of California, Stanford University

28th Nikkei New Office Awards "Ministry of Economy, Trade and Industry Award"
Award winner: JIN (currently JINS Inc.)
Organized by: Nikkei New Office Promotion Association

Good Design Award
Award winner: JINS Global Head Office
Organized by: Japan Institute for Design Promotion(2015)

Accelerating Award in Entrepreneur of the Year Japan 2010
Award winner: Founder & CEO Hitoshi Tanaka
Implemented by: Ernst & Young ShinNihon LLC (FY2010)



Store

World Architecture Festival 2022 Highly Commended
[2E] JINS PARK
[E#] World Architecture Festival (2022%)

iF DESIGN AWARD 2021

A>T UT7-RE(INTERIOR ARCHITECTURE)#FI (20215 E)
[ZE] JINS EiBFkE&m~+0 (JINS Shanghai SWFC) &
[E#] iF International Forum Design

JYRFHAVE
[ZE] JINSREFEEME
[E#] ARFFEEABATH 1 UIRESR (2020FE)

HA5E EREIATTHAYAYRTo3Y BIML
[ E] JINS Union Square
[E#] Retail Design Institute

HMASHITATIIRE2017TE4RLODHASH IV IICHSEER.
2019F7TALD/BRARUI VIR —ATA VI RCESEELTVET,

World Architecture Festival 2022 Highly Commended
Award winner: JINS PARK
Organized by: World Architecture Festival(2022)

The INTERIOR ARCHITECTURE discipline of the

iF DESIGN AWARD 2021

Award winner: JINS Shanghai World Financial Center Store
Organized by: iF International Forum Design

Good Design Award
Award winner: JINS Kyoto Teramachi-dori
Organized by: Japan Institute of Design Promotion(2020)

Achieving first place in the 45th International Store Design Competition

Award winner: JINS Union Square
Organized by: Retail Design Institute

*% JIN CO., LTD. changed its trade name to JINS Inc. from April 2017.



EHBE
Company Profile

et DV KR—ILTr>J R jinsholdings.com JINS Holdings Inc.
[ Bt SVAR—-ILTsVIR Trade name JINS Holdings Inc.
RRAH RRHFAER#HRE =T 1% Tokyo Yasuda Sequence Tower, 3-1, Kanda Nishiki-cho,
ZH—47>X%27— / TEL 03-6890-4800 (X%) Head Office Chiyoda-ku Tokyo, 101-0054, Japan / Telephone: 03-6890-4800
A B AN 4t BERMETNIRIZT H26%E14 Maebashi 26-4 Kawaharamachi 2-chome,
Head Office Maebashi-shi, Gunma
REE RRIMERCEO HF
Representative Founder CEO Hitoshi Tanaka
® I 1988474
Founded July, 1988
BXE 3202875 H
Paid-in capital 3,202 Million yen
Li5Hm5 RRIAEFWEIFT TS5 LHH
(GE%2—F) (3046) Listed market Tokyo Stock Exchange, Prime Market
(Securities code) (Code #3046)
b= 669018 /HHM
(2022F 8B HARE) Consolidated 66,901 Million yen (consolidated)
Net sales (as of August, 2022)
=] 3,6994[1,4344]
(N EB3EHBEZS/202258FKHRHE) Number of 3,699[1,434]([Associate employees, etc.]

(as of August, 2022)

" _ N N employees

ES kN TEFEZECFRUFOEEEFTHOXRKRUVER
TAODITRUOBRMEEOCE .. HE RTERTVEHHA
VIFISTNERESLVCETNSDOBEEERD
tE.BARE EHSE NIRRT . EE. RFBLUVHLEA
EER.BILVENSOHEBRORTELTVHEA

Business Controlling and management of
business activities of the company and
companies of which shares are owned,
along with group management related business.

mzuwrs>yrl JINS 1M (ofjins)
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TJIN—TE%

[ESPARTaES
(GEAJINSE )

E R R (zofh)

> X www.jins.com

HRaHt X

RRBTHAHXEEHRET=TB1%Mt
ZHY—7>227— / TEL 03-6890-4800 (ftX)

BEEEABETIIRE_TH26%EM4
RREMHRCEO HF 1=
2018454

1481,0005 M

TAUITRURMMEEORE. S RERVEHHA

JINS Eyewear US, Inc. / BEBEE (LEB)BRRXE /
SEBE(ER)BERRF / BEXRBE (L) BRLRF /
BEBERMBEMRAA / JINS Hong Kong Limited.

AR DX /-7 / %HHXE4 Think Lab

JINS Inc.

Trade name

Tokyo
Head Office

Maebashi
Head Office

Representative
Founded
Paid-in capital

Listed market
(Securities code)

Business content

JINS Inc.

Yasuda Sequence Tower, 3-1, Kanda Nishiki-cho,
Chiyoda-ku Tokyo, 101-0054, Japan / Telephone: 03-6890-4800

26-4 Kawaharamachi 2-chome,
Maebashi-shi, Gunma

Founder CEO Hitoshi Tanaka
May, 2018

110 Million yen

Planning, manufacture, sales and import /
export of eyewear and fashion accessories.

Group company

Overseas companies JINS Eyewear US, Inc. / JINS SHANGHAI CO, LTD. /
(Overseas JINS Business)  JINS SHENYANG CO,, LTD. / JINS BEIJING CO., LTD. /

Domestic companies
(Other)

JINS TAIWAN CO.,, LTD. / JINS Hong Kong Limited.

JINS norma CO., LTD / Think Lab Inc.






Yasuda Sequence Tower, 3-1,

Kanda Nishiki-cho, Chiyoda-ku Tokyo,
101-0054, Japan

JINS Inc.

JINS



