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A mere repetition of days
will not lead you to
the unseen world
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Hitoshi Tanaka,
Founder & CEO
JINS Inc.

CEO Message
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Attractive "Product” and an unforgettable purchase experience ="Authentic Experience”
Only when these 2 are together that the desire to visit the store again and

the desire to purchase goods again arises.

In order to enhance this quality, analyzing and utilizing the accumulated “data” is essential.
Product. Experience. Data The 3 pillars are what keeps JINS a lively brand.

This is where our values are rooted.

We can fumble. We can struggle forward.

Do not be arrogant, do not be afraid, but keep the fire burning inside you.

In order to create a new normal, we aim to be an ever-changing group.

Today, is not just an extension of yesterday.

It is a starting line to explore the unseen world.



Vision
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- to Magnify Life.



Our vision at JINS is

to encourage

people to change the way they
view the world -

to enrich their lives and unlock
new experiences.

That's why we look for the unseen,
create new standards,
and think beyond glasses
- to Magnify Life.



Attitude Our three core attitudes,
“Think,” “Act,” and “Feel” embody
our strengths and thoughts.

Z25

By emulating these, we can
create a “new norm” in the world
and realize "“Magnify Life”

to help enrich people’s lives.
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Progressive
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Let us achieve innovation for both our
customers and the world we live in, by
exploring innovative ideas, embracing
change, and setting new challenges.

We must avoid stagnation and be the
frontier for new possibilities, trailblaz-
ing new roads instead of choosing the

safe passage.
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Let our innovative products and
services excite and inspire everyone.
Joy to everyone. To be happy and full
of smiles will help make our customers,
co-workers, and business partners
happier. We must also recognize that
constructive opinions can create

better teams.
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The products and services that we
provide must never be compromised.
Integrity is what allows us to build
and maintain the trust from our
customers, co-workers, and business
partners. No product or service with
integrity will ever be associated to

compromise.



Strategy
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Improving product quality. Turning a purchase
experience into an outstanding value.

As a result, having more customers use our
products, and connecting it to improvement
and development by analyzing and utilizing
the accumulated data. “Product,” “Experience,
“Data.” Centered on these three core values,
JINS will take on new challenges and create
innovations that open up the possibilities of
people and society from the use of eyewear.
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Aspiring to create products best suited

for each individual that also lead to

new lifestyles and preventive medicine.

We will strengthen our science and technology
and create new markets beyond eyewear.
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Product



Airframe
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Light as air for comfort
that lifts your spirits
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Airframes are one of JINS leading products, offering
a lightweight comfort that completely overturns the conven-
tional concept of glasses as uncomfortable and heavy.

They aren't just designed to be lightweight,
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Computer glasses with
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JINS SCREEN glasses were developed for those disturbed by
blue light. Their frames were designed in collaboration with
product designer Jasper Morrison. Now, more than ever,
people work with digital devices, so we have created designs

that look great on everyone, producing a new, superb “norm.”
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A new concept
eyewear to
fit any situation
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This new eyewear concept uses magnets to attach
sunglasses to frames, enabling people who require
vision correction to enjoy the benefits of sunglasses
in a single, easy to use product. They can be used
for a wide variety of needs, including not only

summer recreation activities but also the fall leisure

season, running, cycling, and more.

Product



JINS 1DAY

30 SOFT CONTACT LENSES
WITH 58% WATER CONTENT,
ATHIN EDGE, UV PROTECTION,
MOISTURIZING AGENTS

JINS 1DAY JINS 1DAY JINS 1DAY JINS 1DAY JINS 1DAY

1 2 3 4 5
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A bette r flt fo r Customers have frequently asked JINS to carry contact lenses.
That's why we created JINS 1DAY. They are designed

YOU r pu p | | S to fit the pupils, making them a pleasure to wear.

They are changing the way people look at contact lenses.
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Designed eyeglasses
from their very essence
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What are the most beautiful glasses in the world?
What glasses do people instinctively find comfortable?
What does the future hold for glasses? Led by the
concept of reexamining the very definition of glasses
and designing them based on their essence, we are

creating designs that fit the times to come.

Product
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#01
NEW NORMAL

Jasper Morrison
OV AN—EUVY

#02
ALL ROUND

Konstantin Grcic
_AYVRRAY T4V TINTFYF

#03

WE ARE ALL
DESIGNERS OF
OUR SELVES

Michele de Lucchi
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#04 ALMOST ORGANIC
Alberto Meda
TR E XA
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Alfa Romeo Auto.Alias.Alessi.Luceplan.
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Born in Italy in 1945. After serving as a technical
manager for the interior brand Kartell, he has provided
designs for a variety of companies such as Alfa Romeo
Auto, Alias, Alessi, Luceplan, Olivetti, and Vitra.

Works internationally from his studio in Milan.

#05 SUGATA
Ronan&Erwan Bouroullec
_OF>&IILT>-TILLwvy

1999 FICHRTOEB 2RO TOALI ST HFAUH5
NEEH BVHETHAVICEBRBLEVDHF TERE,
Vitra.Cassina.FLOS.Magis.Kvadrat& &
ERNACEICTHA VRV FNAILERZEINUD
RYERy—tY2—%Za—3—REREMEEIILD
FEREMEBEOIL I3V,

Has been working together since 1999, and is actively involved
in multiple fields from product design to public space, and
urban design. Provides designs for major international
companies such as Vitra, Cassina, FLOS, Magis, and Kvadrat.

Their work has entered some of the world’s major collections,
such as the Centre Pompidou in Paris and MOMA in New York.
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JINS MEME

Self-care Eyewear for your
Mind and Body

Product

APP

BLUETOOTH
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With the advent of social media and a growing trend of remote
work, the work-life boundaries which used to be separated by the
rules of society and companies are getting blurred. JINS MEME
makes it possible for us to know and take care of the physical and
mental state of ourselves by just wearing it. In this way, JINS MEME
is designed for self-care practices as simple yet effective. JINS MEME is
committed to exploring exciting new opportunities in health care and

other markets in a world where sensing devices are part of everyday life.
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range (UV-B), which is recommended to be most avoided.
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Aiming for a future
with no myopia

BEBBAFEFMRENYFv—
BHARMIFEZRAR IO b

A joint project with a startup from
Keio University School of Medicine,
Tsubota Laboratory, Inc.
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With our sights set on obtaining its manufacturing and sales
approval, we have begun developing the world's first “glasses-type
medical device that suppresses the progression of myopia” using
“violet light,” which is thought to be effective in inhibiting the
progression of myopia. The development of this device is a new
challenge to expand the “vision correction” role of glasses to a

“solution that suppresses the progression of myopia itself.”

RICBBECINDZREITS
Providing eyes with the light they need

BEBHBAYILABADNSDBRICRIDEVWVODNEZINA ALY S ZERNICEBRIES.
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JINS VIOLET lenses are a whole new type of lens that selectively block harmful light while
allowing needed violet light to pass through. Developed through joint research with a medical

institution, these optional lenses produce more natural light environments in outdoor settings.

#1 T—F1bAYFRIFEN 1SO 12312-1:2013ICE D FHHEJINS VIOLET+D I —F1 b AYEEIF16%

#2 NAF LY S MEBRIF360~400nm D FHEJINS VIOLET+ONAF Ly b 51 MEBRIZ65%

#3 AR AYERIZIIS T 7333(2006)ICEDEHHJINS VIOLET+DENRAY b FEIZ92%. RARDPTEIFEIANTLINTLZRRIF(UV-B)IF99%U Lo
*1 Blue light cut rate calculation based on ENISO12312-1:2013. JINS VIOLET+ with a blue light cut rate of 156%

*2 Violet light transmittance with an average value of 360-400nm. JINS VIOLET+ with violet light transmittance of 65%

*3 UV cut rate calculation based on JIS T 7333(2005). JINS VIOLET+ with a UV cut rate of 92%. Cut rate over 99% for wavelength

NAALYRSA b EESTOARETNHXARBEEREROIV LT EDaTIL
Concept visual of a glasses-type medical device that
suppresses myopia progression using violet light




Through space design and customer
service, each store becomes a place
to experience eyewear trends and
JINS-style surprises and excitement.
Furthermore, we will evolve EC
experiences while promoting
digitization, and create unprecedented
next-generation service and
purchasing experiences.
ETETHAOPEREZBELT.ENZTNOERHEZTAIIITOD
FLYRERJINSSLLWESERBIZEBRLTVWELEITSHE A,

THITYVZILILz#HELRDSECHBRZE(TE.
SETIKBLAEROY —EXXPBEARRZAELTVWEET,

Experience




Our Store

-JINSEAE
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-JINS Shibuya Store

We just opened our new flagship store in Shibuya,
designed by Architect Sou Fujimoto.

It combines eyeglasses with various cultures,
creating a trend-setting store that can be enjoyed

by both those who wear and don't wear glasses.

JINS EBIREKRER PO IE
ALMEENAFHILIINSEBRRERPOEQEFHERIF.IVIU-FRO
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BE-THA U REWebX 7«7 Designboomip'*aL—23>%f75TTHE DESIGN PRIZE 201910
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-JINS Shanghai Global Financial Center store

The store space of JINS Shanghai Global Financial Center store,
created by Junya Ishigami, consists of five concrete cantilever tables.
The tables, which extend lengthways in the store, represent clouds
drifting over grassland, and the shadows that fall on the tables
reach the passage outside the store so that even the shadows that

fall on the passage become part of the store design.

Awarded the Golden Madonnina in the “Distribution” category of the Design Prize 2019
curated by Designboom, a digital architecture and design magazine.
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FLOWBEGARZEERICIEHLET,

JINS has many stores that have collaborated with architects.
Instead of stores having a fixed design, they incorporate the
artistry of each architect and the local flavor of the store,
creating a unique and original store space, and providing

customers with new purchasing experiences.

SASREEOTNE/IEHEHEF I AF—IRBESNE Ginza Loft Store/Schemata Architects
SBOMSNYXE/EHE BEEFRRERFA BB Ikebukuro Hands Store/Fumiko Takahama Architects
-C.EMRE/EHR FEEHRFREZI A Hikone Store/Tadashi Hirai Design Studio



Our Store

-rim of jins

[AKEDETIFyoareZx3L5IC. LDREIC,
HOLEDS LAARZELATHLLNS,

rim of jinsiZTGlasses are YoulzZ73YRFRO—-HVIC,
320> —>r . Town.Office.Tripll&HERXARE.
ZNZRELOTAIIREAMIINEZCRELTVEEXY,

-rim of jins

Like changing your fashion to match your mood, we want
you to enjoy glasses more freely are more uniquely you.
With its brand slogan "Glasses are You,” rim of jins will
continue to propose glasses tailored to three settings:

Town, Office, and Trip, with lifestyles to enjoy them.

-ALS R#HEE LUMINE Shinjuku store
-B.7Ia7/F¥H#PEEE AMU PLAZA Miyazaki store




MEGANE on ME

MEGAN

BODAARZENFEE
AARICEZEDES

Keep your glasses on and
stand in front of the guide
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— Scan the glasses you wish ta try on

STEP2

HAETEIXAREZIFv> BRDXARNBERT

N=FvILTavh
Scan the glasses you
wish to try on

Your glasses will disappear
and Virtual fit will be applied

XAxr=ZzHEITEE X
N—F vl &

Virtual try-on while wearing
your glasses

FA—TS—ZVIERBVREGRERKRMICED.
EELETHITTLWEIXARDELISEI AELLEVWXARHAELICRA.
DZINBALTN—FrIILABHNTEZ T —EXTY,
FWABEXAREBHITTVWBIAD XA ARHABERIC
NEHRIPA>TVWAVLED)BDDOENRRIABVICWSHMAERELET,

With the image generation technology using deep learning,
the glasses you’re wearing disappear from your face on the
screen and the glasses you wish to try on appear on your
face, allowing you to try them on virtually in real time.

For people who wear vision correction glasses, it eliminates
the troubleof not being able to see yourself in the mirror

(because of the dummy lenses) when trying on glasses.

2019 1B ERANILIEICTRE 20205 FICHL2ERHTE.
Installed at our Shibuya PARCO store in November 2019.
scheduled for nationwide expansion in spring 2020.



JINS BRAIN 2
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Al recomme ndo tlo ns A unique Al system was developed to assist customers who have
difficulty deciding on the model that suits them best. Using an
of g lasses that suit you extensive database of 380,000 images from 3,000 JINS staff, this

uniquely developed Al system examines your face type and
styling, and generates a list of suggested eyewear models,

ranked in order of compatibility.



Strengthening JINS's own database utilizing apps,
Al and MEME (glasses-type wearable device).

By significantly expanding the data utilization
domain, we will build a business model that is
more tailored to our customers.

7ZUVRPAINMEME(BRBRAE VT T7STILTNAR)ZERBL.
JINSHBEBODT—2~X—XZ’R1,
TEDERAEHEZRBICILIT TS CT.,
EODBERICHEDROILEESRRETILZBELTVITET,

Data



Ml —EXRHKREZ

New services and
experiences based
on data

JINS APPIZCOE.400F 4 U0 —RZRBLELT*
EHBEROBEECLPXAAROLUFVEHER LD

| ERERFTD
TTZIRT—ERXRZ LDZBLCOFICCHAWVLELILT FIND ITEMS
T—AR—ETSILEBL. BERDPDOCRBICELD S SJim Acetate
BAKBREEAELTOVEET, %2019F8868 AARERLTRETS ’ Boston ¥50004
A o FACE WATCH 0000000 &
’
- _ BRICADERD ]
The JINS app recently topped 4 million down i ' FAVURITE.‘ P S ONLNE SHOP 0

loads.* The database is further strengthened by

more people using in-app services such as JINSOBEERT ERERER M
STORE LOCATOR

prescription information management and

glasses suitability check. We will create a

SNAP

purchase experience that customers can enjoy 2Fy7

more comfortably. *As of August 2019
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GETToN £ Download on the
® Google Play @& App Store
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Our 4 Commitments
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BRABERBNZTOTLVEI EBEPWEB.EEKRLEDIANTO
ERICBVWT.TJINSOBRP Y —EXDNRBZERBITITETBEEL5IC1,
ZABBVZ. EEHRANDIADDHMERIELTESH TWVWET,

Led by our brand vision to “Magnify Life,” JINS is engaged
in various cooperative efforts to enrich the lives of our
customers through eyewear.

We have defined our desire to provide excitement through
JINS products and services, both in-store or online,

with our “four promises” to customers.

EmE.ED0EA HEILEDEA
MORE THAN GOOD MORE THAN FAST

B IE A& . € DA mLS.EDEKA
MORE THAN FAIR PRICE MORE THAN NEW



MORE THAN
GOOD

Our 4 Commitments

HRBEOD
FRIIFREL X

Thin Aspheric Lenses,
Manufactured
by Industry Leaders

JINSOXARF A TTNOILYIX—A—DI>O—-LITIL—T%,
RFEHOYAI LT EDFRIEREL VA Z 1R EE &,
KELYALURTEHDDBRADIVTBIXLYADEHS %
RICTBEBLEFESBTHAYDTIL—LERELATULWERITET,

All JINS glasses come standard with thin aspheric lenses
from the world’s best-selling lens manufacturers, including
Essilor and Hoya Group.

Aspheric lenses offer less distortion in vision and appearance
than traditional spherical lenses, allowing wearers to enjoy

frames of their choice regardless of their prescription.



Designed in Tokyo

All frames designed in Tokyo

ERBIAVTVTZEBIINSOAHRIE. ZEDTRTHERERT
THAVETNTLET HANBRITORBHTHEIRRAESTIRD
TJryiarEraLkRte BHirsA00eEITREL
THAYTAZFICLTWVWETD,

JINS glasses come in a wide variety of styles, all designed
in Tokyo. With both style and function in mind, we have
designed quality frames to satisfy any taste—all created

from one of the top fashion capitals of the world.

EaO#HITOoMemBZRDT

Pursuing the ultimate
in comfort and quality

RELGH T O REZRBEIZLD RAANDILDLODIEH .
FERPEMBDYUREMATHEICHRE MO BN—VYDBRLTFZ
REEEAFLISODEBERE.BIISREPLIINSREEEZZ®.
RA20EHICELIREZTV.TZHOIOREZRHBLET,

To ensure comfort and quality, we have dedicated our selves
to exceptional design and developed our own parts, using
carefully selected forms and materials. These efforts are all
a part of our no-compromise approach.

We adhere to global ISO standards, former JIS standards,
and our own standards, for a total of 20 points of inspection,

providing Zero-Compromise quality.
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BIEff & EDEA

MORE THAN
FAIR PRICE

CABEBRTDH.
L>ZXDEME %0

No extra fees for
stronger prescription

Our 4 Commitments

ELOXART VR TR EHZB LY A ZELTNIE,
LYZnREE EN>TUKHD,
LALJINSTIR AR -ELRDBEVWETH CARERTH.
BMEEEWEEIEE A,

While most eyewear brands charge an extra fee for
strong prescriptions and thin lenses, JINS does not
charge extra for single vision prescriptions—not even

those with strong myopia or astigmatism.



LY>XICEeEEZEMLIEWVWAIC

A variety of lenses
for everyone's needs

JINSTIR . ZFATREAIIICEDELRENGTDONS
Tr7ya el IRIBbDET . EEFETEDRLABZ—XIC
BA2FTavL Yy e FERMBETEHMOBMITVET,

From lens features that enhance your lifestyle
to those that can be worn as fashion accessories,
JINS has a range of lenses at reasonable prices

to suit all the needs of our customers.

SPABF R
The SPA business model

JINSIE . EE-EE-RB-REFTZEA/LT—RLTIT>TLET,
ZNICED HREY -V VP TSURHEE VW EBRAE IR M2
RKEAY R EH BETEOFERMLIEBERIKONETREAD,
EmBERAAFRZBEEME TERBITTEEY,

JINS handles all stages from planning and production

to distribution and sales. This allows us to eliminate the
middleman such as paying unnecessary commission and
brand fees. In addition, we can incorporate customers’
feedback into the products, so we can provide top-quality

glasses at affordable prices.
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MORE THAN
FAST

JINSRIEHEARL -3 0OMERALICIDEIESELZER,

53]
IXAXBERITWMBETICKEAIADDBZDDIEVSIAIX—T%

3090 TCTHIEL RIFLELI XA R EBATEN 2. 8NAE 3. 2HOMBEIRTY T,
RS REIH THELATETT. (LYXEFNB3BAE).

Eyewed rin ds JINS efficient store operational methods make same-day delivery
| . ttl 3 0 . t a reality. JINS has changed the notion of waiting weeks for your
I € ds minutes new pair of glasses. At JINS, it's just three easy steps: 1.Select

your frames and take them to the counter 2.Have your eyes
tested 3.Pay for your new glasses. Your glasses can be ready in

as little as 30 minutes after paying. (when lenses are in stock)

Our 4 Commitments
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Closer and more convenient

BETFIIS T BILESPEN. ZLTHLBERDOSH B
[EOKDERITTVET,
FABIINSZVWDTHEEICTHAVLERITEELS.
BEEDOIAP . REL MERBEROS3vEYITEYE2—AD
HEDOM.LDEFTEZOHBEROTREREZRDET,

JINS is opening stores on roadsides, inside train stations,
and in shopping centers, as well as exploring convenient
and exciting store possibilities—all in hopes of establishing

an even closer relationship with our customers.

FTrosa4>avS
Online store

Fr314>2av7IdH3,000BEZWMDE2 X X HER,
REHAEETTRP<ERBIFLEY,

BmIFEE.IVEZICMZIINSIEBETEHE R ITERDATEE,
BEBROBREBEICISLCIL . ZREBREFEZEALTEDEY,

The JINS online shop carries roughly 3,000 products,
and ships free of charge. Delivery is fast, with many
orders shipping the same day.

Products can be delivered to your home or picked up
at convenience stores or JINS branches.

We offer various payment options to meet customers’

requirements.



HFLI.ZDHRA

MORE THAN
NEW

EFEHEHLS
AHFOABEMNEZRD

Exploring the potential of
glasses through academic
collaboration

Our 4 Commitments

R&D (FARER) ETR N—rF—EEPAFRHE . EMECHD
LapslchhsoBER - Y—EX12EAHITHARERITTVET,
EFEHETOSIIMDSEENLARMETIINS SCREENIIE.
BERGCPERBB.CERETHEANEDSNTLET,

Our R&D lab partners with university professors, medical
experts, and other companies develop the products and
services of the future. One of our most popular academic
collaborations, JINS SCREEN, is being used by forward-

thinking corporations, hospitals, and educational facilities.



Micem:MeERLT

On the search for new materials

FTAOVEETTR-901 O HERWVWNSTAIrframesEEh e
SO HT B BEZIFI OXARZEAHTEDICIEHEMOREN
MEBERBRTIJIINSEXATRDOERREZTDIHEMERLT,
BICBEBRNEDTYTFELRIFTVLET,

Our Airframes were made possible thanks to the lightweight
material, nylon resin TR-90. Research in new and innovative
materials is necessary when creating products with new
functionality. We will continue to travel the world in search
of new materials and innovative ways to bring about change

for the future of eyewear.

KMk oY—EXzRMH

Providing services based
on the latest technologies

ZAXKRTERARTOTAIITHENSTIINS PAINTI.
AIEMZRODANTITIINS BRAINIJICHE S  XAARZHITLER
N=Fv)LHBETESBTMEGANE on MEGANEIZEE T3 L L.
RIARME@E oAV FIY—ERZEHELEITTVET,

Following JINS PAINT which lets you create an original eyewear
on your smartphone, and JINS BRAIN which incorporates Al
technology, we continue to create unique services using the
latest technology, like MEGANE on MEGANE, which lets you try

on glasses virtually while wearing your own pair.




PER . REEABDOLDHSTRTOALED EFED.
JINSO7A I F7TEMICHE>TIEL WL,
ZORVWZHICHSLEDAEDN>TWVBRDIF.
HMOETHHEWVWFBIINSZZYTD— AV EDTT,
EEHEABMN—REHEDITMagnify LiferzW>
ECa>oRBRICAITT.HLAEELTWE T,

ENBREZILITTULKDIFEFTLBETT,

We are the ones who
will open up a rich future.

Our wish is to enrich the lives of our customers,
families, friends, and everyone connected to us with
JINS eyewear. Connecting to society with that thought
in mind are none other than each and every JINS staff.
Every day, our stores and head office are pushing
forward together toward our vision of "Magnify Life’







Based on our vision of "Magnify Life’

we will develop various eyewear-focused
businesses that transform people’s lifestyles.
Everyone connected to JINS,

whether they have poor vision or not,

can lead a richer, more fulfilling, unique life.
When that future is realized, we believe
JINS will become the most beloved

eyewear company in the world.



fh7cB51E TMagnify LifeicWwsEZYa>yab e,
TAVDIT28MELBDE ANRDTATRZIIINEEET D
BRARBRERZERALTVWEET /AP DBIVADBZESITHELVLAD,
JINSICB DB IRTDODADRELDEDNT. LDENDH S
BEASLWAEDENZ . EABRKRRKRERBELLLEE.
JINSIBRHMART—BEINSITAIVITAYNZ—ICHBNBEELTVWET,

Our Company
JINS HOLDINGS



B F 201012  REEHEEEBTICENESEINS VIS B BRE % S
Opened first overseas store, "JINS Yamada Denki Shenyang Store”

H IStO ry in Shenyang, Liaoning Province, China, marking entry to a foreign market

2011.09  #EeMTr I T 7 TJINS PCITJINS MOISTURE I ZH 5T,
W IRER % Z A H
Launched new functional eyewear lines named JINS PC and

JINS Moisture, creating a market of functional eyewear

1988.07 HERABHICEREM I A7 IX%ERIL 2013.06 WREEHFEGIFT BIHE—EIC LS

Established JIN Ltd. in Maebashi-shi, Gunma Listed in the first section of the Tokyo Stock Exchange
1991.07 THASH/I A7 IXICSHE 2015.08 dtK1SETJINS Union SquarelE14—7>

Reorganized as JIN CO., LTD. Opened first U.S. store, JINS Union Square
2001.04 1SETJINSK#EIEIZHE TAOTTHEIER 201611 &BE1SENINS HaibEEEI4—7>

Opened first JINS store, JINS Tenjin, marking Opened first Taiwanese store, JINS Eslite Taipei

entry into eyewear retail
201704 BSEMARHEI VXIICEE

2006.08 KFEANZILZR(F JASDAQTH) TN L5 Changed trading name to JINS inc.
Listed on the Hercules market (JASDAQ) of
the Osaka Stock Exchange 2018.04 7T1UEY1SENJINS SM Aura Premieri&E14—7>

Opened the first store in the Philippines, JINS SM Aura Premier
200709 JINS ONLINE Storefds
Opened JINS Online Store 2018.09 &EHE1SIENINS EFapmiEi4—7>
Opened the first Hong Kong store, JINS Hong Kong apm
2009.05 TINEWHA—ILAYIUTSAR12EA

Introduced “NEW all-in-one pricing” 2019.07 HARRIVIBEHBEEZM/RAIXI VX -DvN\VICHEIOLE
BRAER OV AR—IUTA VI RBEEBKARL I V- Dy NV RBBERER DV IICEHSER
2009.09 TAirframelz 5. BERETISZAIH JINS Inc. split its core business to JINS Japan Co., Ltd.
Launched Airframes, creating a market for and changed its company name to JINS Holdings Inc.

lightweight eyewear JINS Japan Co., Ltd. changed its company name to JINS Inc.



— EARFRERFGEAK* 2u=5%

Annual number of domestic sales units
Unit = 10 thousand units

— JINSHERE (FCHE-BNEZST)*

Number of JINS stores
(including franchise stores and overseas stores)

Bl SESGERAN—X)* su-f
Net sales(consolidated) Unit = 100 million yen 604 602

565 571
654

ESHERES(EE.FC)IE2019F8BKRREBNES (PE-4LK - 5E) 2019F6 B RRE
CREBIBEERFRM-FCREENTEDEE A,
CREABBERNIT-LDOIBOEBLBDET,

*Number of stores: Stores in Japan (directly-managed 350
stores and franchise stores) as of the end of August 2019,

and overseas stores (China, North America and Taiwan)

as of the end of June 2019

*Net sales do not include non-consolidated subsidiary

or franchise store sales. 230
*Sales units includes only domestic in-store sales.

638

618 602
548
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80 406
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JO—NIEHR
Global Expansion

HR—OF714o9T7h>N=_—%B¥L.
HRFMIFICEDLELHEZ ERN

Aiming to become the World’'s best eyewear company,

we will develop strategies tailored to each global region.

(o] JAPAN

Bl CHINA

2. 2.
R—HLRIC.RDEIENS
TSVRICK S,

We will become the brand

of borderless choice among

all generations and regions.

ftt D ER 85 & & IE B D
AT—=Y T HLWIINSZ
ﬁ']’)'t \1\<o

We will create a new JINS on
a different stage from other

eyewear stores.

I &5 2

Number of JINS store

43455

434(2021.8)

170554

170(2021.6)



E USA

Bl TAIWAN

= PHILIPPINES

El HONG KONG

7N ETOHILDMEET
JINS D fifE Z K (F TWL<,

We will expand the value
of JINS in both the real and

digital domains.

BETHFRENOC.ID.
ROHBEETEBZTISVEA,

To become the most popular

and trusted brand in Taiwan.

JINSES X ZER®D
tiEAZBEX BttDEHsZ
AN Z 7 {3 10 i 18 2 12 fit o
Establishing a JINS operation

system and providing added

value with local strengths.

l&EWERICHIT
B#HRERY —E X8 T
IERBDILAKERK S,

Planning further expansion by
strengthening local communi-
ty-based services for a broad

age groups.

Y

6(2021.6)

385 &

38(2021.6)

AlE S

4(2019.8)

6 [ &

6(2021.6)



Think Lab

B72DANEIC
935

A place to
concentrate
on your life

EPZRESZVTITINTNAZXIINS MEMEN S5 NI
T—REDLICELLEITZREBHT—IXX—=XTThink Labl,
REORICHZTREMEZERTBIINSH “HR—ERTEZH " ZHIEL.
MRECEZER. BKLALDPTFOLECELE  EFEF 1T VRL.
BADNT#—I VR ERARILTZHESAZRELTVEXT,

“Think Lab” is a member-based workspace that continues to
develop based on data obtained from JINS MEME, a wearable
device that measures concentration. Pursuing possibilities beyond
vision, JINS collaborates with researchers, architects and compa-
nies in various fields aiming to create "the world’'s best place to

concentrate” We will measure concentration scientifically, and

propose workstyles that maximize individual performance.




JINS norma

BEAWEE-TWBEAHICD.
BINAVWEFET35 %

A place where those
with special needs
can work with joy

DU/ -RRB . BEBICICHESEBEAOORD.

BAVWER >STVWR3ADEAILA. WA DFERREZBMNIC
2016 FICHUINELIEFLLBEREEBEBLC.
BAVWVECBEENEVICEINICERINEZ o R&L.
HICEFEITZNTIZHREERLET,

JINS NORMA was established in 2015 with the aim of
solving the issues of a shrinking agricultural population
due to aging society, and increasing and expanding
employment opportunities for people with special needs.
Through new agricultural management, we aim to create

a society where people regardless of special needs, can

live together without being specifically distinguished.




hia & L E B
HACHE
Regional

revitalization
activities

141/ RXN—=-3> %
HEEHNDS

Innovation
from Gunma

KEYPOTE SESSIOMN
BAMEDHET L,
ER SEAR TS AMTHOREE

JINSRIZDMTHAHBFRABHZPOIC. XML EMORE. BEZEEILCD
BRAGBMDEAZZBR - BER—MAREBoTHRELLHBEDaY “ DX %
HIC.Z<OMR.BEE . IJVIAZ—DHRARBREZEZTIAAT100F %%
REZCRBEAOFHLVESIODTIOZS IR ALBE>TUVET,

Supporting various initiatives including promotion of culture and
art, and start-up support, mainly in Maebashi City, Gunma Prefec-
ture, where JINS was founded. Centered on the Maebashi vision
“Mebuku” ("Come into Bud.”) formulated by the private and public
sectors, new urban development projects led by private sectors are
starting to rise one after another, looking 100 years into the future

and involving many citizens, companies and creators.

SABEA/R—23>Y77—F Gunma Innovation Award / -B.T#i#810F M ZE X5 — 1Rk Talk session on the future possibilities of “Maebashi”
-C.AB D& Bell of the Sun / -D.TAXBEO2 I #HKREESZH Medal with Dark-Blue Ribbon awarded to the “Sun Society”



CSR&E &

CSR
activities

ERZBLTERINTRZ2F I8

Experiment-based vision
education workshops

BOMA#HEAZHMBZZCT . BIZOWTHEHLEF >THSLL,
ZABRBUDSGEMRTISREHBT. . HDOHNRZIZEHEAP
BICRAAWKBE KL ARRZBELTEDOUVAD%ZES
HFRATT—02avTzlELTVED,

We want people to become interested in the eyes by learning
about how they work. That's why we have collaborated with
Gakken Plus to hold workshops for parents and children to
explore the secrets of the eyes through various experiments,
examining topics such as how we see and “invisible” light.

BICOWTEILLEXRTHFE O V]

A joint project for kids (and parents)
to enjoy learning about the eyes

B R CA Tech KidsEETZNEERITTOISIVIHAE
Tech Kids Schoolt“KRZRIELTWKFHDEBZFORL”
WS WAL EFEFNTEHBR IO O,

HICH I3 EERRICBSHFICH LEREHICHODMBATLET,

This joint project with Tech Kids School, a programming class
for elementary school students operated by CA Tech Kids, Inc.,
was created because of our desire to protect the eyes of
children, who will be the creators of the future. It carries out
awareness-raising activities for parents and children who are
concerned about the impact of ICT education on children’s eyes.



BEKXENIETZAT7ATSEMAICINEE

Joined Social Emergency
Management Alliance (SEMA)

KERICR.TAIVITZREBEHER ROFICBEITENZBLLT,
AR BOEEBTCRORFAEZRBVONZIRANEETNTVET,
JINSIZF.ZEDES BB LNDZREEZLODABICEDSND LS
FTSEMA(Y—)1IcmBWLLE LT,

In the event of a disaster, eyewear can get damaged,

lost or left behind in the house, creating a situation where you
may be forced to face unexpected inconveniences.

JINS joined "SEMA” so that support can be provided more
smoothly to such people.

RERTTAIDITE2HEERERIC

Recycling and repurposing

used glasses &

= N\~ 3
BAT—BT7AVIT7ERALTIVBLELLT. 7IIITO i £t &
UHA LI BATLE T BAENLIET5AANOIBRING M M g)é
PLA-PLUSZOY IO M IIKFAYIIT ISV RELTUWERIE, o= v ‘ . S
FLBIRLE—PEBALUFIOLIATVET, P > 3

AR .\/' 53

i 0y i

We were one of the first eyewear brands to participate in

......

Japan's first BRING PLA-PLUS Project, a program created

by the Ministry of the Environment that finds new uses for

“

recycled eyewear. Our glasses are recycled to produce energy JINS

and new resources.



%

Awards

Product

JYRTHAVE

[ZE] JINSXJasper Morrison [E#] RHMEEAABERTHAUVIRER (20185 E)

JYyRTHAE NZK100

[ZE] JINS KIDS&JUNIOR [EfE] REMEEABERT Y1 UIREE (2017FEF)

FUATHAIVE
[ZE] JINS KIDS&JUNIOR [E#] HEFEFEHEAFYITHI VinES

JYRTHAVE
[ZH] JINS SPORTS [Ef#] REHMEEABRT T VIRER (20135E)

HErL 2T 2012F £y bEmANXN30 JINS PCHEESML
[EH] #eeE7roT7 [317] BREBP# [1B8] 201251285 (20125 %)

iF DESIGN AWARD 2021 7842~ (PRODUCT)&BFI (20215 %)

[%%] New Normal [Xf] iF International Forum Design
Red Dot Award 2020iProduct Design#&if Red Dot Winner 2020
[ZE] JINS Design Project’lNew Normall

[E#] Design Zentrum Nordrhein Westfalen

JYyRTHAVE NZK100

[ZH&] JINS SCREEN Nose Padless [E#] R EEABARTH 1 ViRER (2020FE)

JINS MEME

HR-Solution Contest-@IAREXFT//OV— -J5>F)
[ZE] JINS MEME OFFICE BUSINESS SOLUTIONS [F#] R&EEE

TYRTHAVHE
[ZH] JINS MEME [Zf] RBMEEABRTH 1 VIRER (20165 E)

Digital Trends Top Tech of CES 2015 award V=7 7/L&8
[ZE] JINS MEME [Zf#] XDigital Trends

2014 ERFEZEE N Innovative Technologies 20141 BEERFAIERE
[ZE] JINS MEME [Ef] BFEEE —RUEEATIR2ILIVTOVRR

Store

F45E AT THAY IV RTaay B
[ZE] JINS Union Square [Xf#] Retail Design Institute

iF DESIGN AWARD 2021
A7 U7 -RNE(INTERIOR ARCHITECTURE)#BFI (20215 )
[ZE] JINS EBIFERE/HP.O (JINS Shanghai SWFC) &

[E] iF International Forum Design

JYRTHAVE
[ZE] JINSREBFELERE [EE] ARMEEABERTY 1 VIRER (20205 )



Company

BRBEEAMETESIRE (BRAGIHEE
[ZHE] JINS [E#] B$BEARVEREESBEERES (2019FE)

THE DESIGN PRIZE 2019 DistributionA73d)— &&#&
[ZE] JINS Design Project.JINS LiBHERERFOE
[£#] Designboom (201945 %)

TeEAa/R—oa ARy N7 —0 EIHHEIE
[ZE] KREUHRCEO B 1=
[E#] 2B /R—>aViEEEBERY T -2 (2018FE)

JYRTHAVE
[ZE] Think lab [F#] RBEMEEABET I UIRER (2018FE)

BAHRFYLYOKE 1/ RX—23vE
[ZE] JINS [E#] BEHRFYL VP KERITEER 2017FE)

r]

FLERE REBEFH
ZHE] JINS Story. [F#] FtrE#E (2016FE)

Japan-US Innovation Awards 2015 Salesforce Emerging Leader
[EH] DzA71T3* [E#] KAVTHL=ZTERHBR REVT+—RAZ

$280E HEZa1— A7 REHRAERXKEH)
[RE] D71 [ZfE] BEARFEHE Z2—F 7« EEHRZES (NOPA)

JYRTHAVE
[ZE] JINS Global Head Office [F#] RHEMBAABRTH A VIRER (20165FE)

Ernst & Young 7Y L TLF—-FTH-4v¥—2010 7/ ESL—FT1 V5 KE
[ZE] ARRFEREE AR C [#] FEXEREETEEZEA(2010FE)

2021FER—2—F
[ZH] OVAR—ITaY IR [E#] —BEP R IRV -V EREEEEER

AIETNERER 42 EREREERE
[RE] DVIAR—INTrTZ [E#] FiiEH (2020FE)

Red Dot Award 20201Product Design#tFd
Interior Architecture and Interior Designh7dU— &&
[ZH] JINS EBIRER&mOE [£4#] Design Zentrum Nordrhein Westfalen

(=

MR I TATIIRE2017E4RLOBRRU IV IICHSEER.
2019F TR LD KBRRU IV AR—LTA VI RCHESEBLTVETD,



SHBE
Company Profile

et DA KR—IT1>Y X jinsholdings.com

B s BAEH SVAR—ITAYIR

RRAEH RRBEFAAXELR -TEHI10EF2SHRER
JZ>+7I—L30K / TEL 03-5275-7001 (1t %)

BIRE A 4L BERAETIIERIT T B26%EM4

REE RREMAERCEO BHF 1=

&I 1988F 74

BAXE 320287AM

EHHi5 RAGEFWEIF HIHE

(GE%3—F) (3046)

3 S HHRUEHDEZOBHRZAETZRHD

EXEHICHIBXMERVEEICHAITEZERRSTIC
TIN-TEEICHTZEE

TL® 63,898 B 5 3 (&#E)
(20218 B #ARE)

3= 3,707% (E##)
(2020%8A =#)

mEvwrsyrl JINS r1m (ofiins)

JINS Holdings Inc.

Trade name

Tokyo
Head Office

Maebashi
Head Office

Representative
Founded
Paid-in capital

Listed market
(Securities code)

Business content

Net sales

Number of
employees

JINS Holdings Inc.

lidabashi Grand Bloom 30th FIr, 10-2 Fujimi 2-chome,

Chiyoda-ku, Tokyo / Telephone: 03-5275-7001

26-4 Kawaharamachi 2-chome,
Maebashi-shi, Gunma

Founder CEO Hitoshi Tanaka
July, 1988
3,202 Million yen

First section of the Tokyo Stock Exchange
(Code #3046)

Controlling and management of

business activities of the company and
companies of which shares are owned,

along with group management related business.

61,893 Million yen (consolidated)
(as of August, 2019)

3,638 (consolidated)
(as of August, 2019)



et P>X wwwjins.com JINS Inc.

B s B ait DrX Trade name JINS Inc.
HE A FRTTFAARE+TE-THI0OE 2SS Tokyo lidabashi Grand Bloom 30th Flir., 10-2 Fujimi 2-chome,
$REAESS>-FIL—L30% / TEL 03-5275-7001 (R %) Head Office Chiyoda-ku, Tokyo / Telephone: 03-5275-7001
e e — Maebashi 26-4 Kawaharamachi 2-chome
5 B RAI1E HE b: ) e '
A BRREBHIIRD = TH26&04 Head Office Maebashi-shi, Gunma
R&E REBMHEECEO B = Representative Founder CEO Hitoshi Tanaka
® i 2018454 Founded May, 2018
BEXE 11%1,0005 M Paid-in capital 110 Million yen
+i5H5 - Listed market -
(GE%Fa—FK) (Securities code)
S Ak TAIITRUBRHESOLE. HE RERUVEHE A Business content  Planning, manufacture, sales and import /

export of eyewear and fashion accessories.

TJIL—TZ% Group company

ENdE JINS Eyewear US, Inc. / BZEBEE (LB)BRLE / Overseas companies JINS Eyewear US, Inc. / JINS SHANGHAI CO, LTD. /

(BHJIINSEZE) HEZBBCER)BRLTE / BEEREEZE(LR)ERATF / (Overseas JINS Business)  JINS SHENYANG CO,, LTD. / JINS BEIJING CO, LTD. /
BEBERMAERAT / JINS Hong Kong Limited. JINS TAIWAN CO,, LTD. / JINS Hong Kong Limited.

BNt ass) #%Aaxt Jr—ILJYER Domestic companies  Feel Good inc.

(Accessories Business)

[BiFWT SV R] @NHHGHTIHM“ HITCH HIKE*™* s HITCHHIKE MARKET

Domestic companies JINS norma CO.,, LTD / Think Lab Inc.

ERME(zof) HRXet DX /-7 / %Aatt Think Lab (Other)






lidabashi Grand Bloom 30F 2-10-2,
Fujimi, Chiyoda-ku, Tokyo, 102-0071, Japan
JINS Inc.

JINS



